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Although 2014 has barely begun, its arrival 
means we are one year closer to 2015—
the year to which Doc takes Marty McFly 

and his girlfriend, Jennifer, to prevent their future 
children from being imprisoned, in the movie Back 
to the Future II. The chances of hoverboards, flying 
DeLoreans, and food hydrators being produced 
sometime next year may be slim, but that does not 
mean technology has escaped us. Instead, we have 
smartphones, tablets, and other devices keeping us 
connected at all times in the Digital Age. And we have 
software in all shapes and forms to help us propose, 
present, design, engineer, and build our projects. 

Each year, the SMPS Technology Committee surveys members 
about how they use technology to do their jobs better. Below is our 
analysis of the findings of the 2013 survey, conducted this past Fall.  

What did we learn? We may not be as advanced as Hollywood 
thought we would be at this point, but Google Hangout 
technology is pretty close to the way Marty McFly gets fired in  
the movie, and that seems like progress to us. 

General Overview
In total, there were 211 respondents to the survey, with 28%  
from engineering-only firms, 15.6% from construction firms,  
and 13.7% from architecture-only firms. The rest of the responses 
came from multi-disciplinary firms and subconsultants. 

Over 62% of responses originated from marketing personnel, 
17.5% from business development personnel, and the remainder 
from upper management. Over a third (35%) of the responses 
were from personnel at firms smaller than 50 full-time employees 
(FTEs), with 28% between 100 and 499, 19% over 500, and 
18% between 50 and 99 FTEs. In general, it appears that newer 
technology adoption in the industry is all across the board, ranging 
from complete adoption to minimal, with more responding the 
latter. Let’s look at three key areas where this is most prevalent.

Customer Relationship Management 
Among SMPS members’ firms, Deltek Vision continues to 
command the largest percentage of market share for customer 
relationship management (CRM) applications, hovering around 
35% annually. As expected, a greater percentage of larger firms 
(50+ FTEs) use Deltek (45%); the percentage of users drops to 
25% among small firms.  

How did other CRM applications stack up in 2013? Microsoft 
Excel is the second choice for CRM among survey respondents 
(14.3%), followed by Cosential (13.4%). Survey participants also 
are working with ACT!, Axium ajeraCore, FileMaker, Microsoft 
Access, Microsoft Dynamics, and Salesforce. 

Collaboration Tools
More than 95% of respondents report using collaboration/file-
sharing technologies, an increase over last year that demonstrates 
the growing importance of these tools to SMPS members and 
their firms. According to the survey, the three most-utilized 
collaboration tools are Dropbox, YouSendIt, and SharePoint. 
Dropbox ranked highest, earning more responses than YouSendIt 
and SharePoint combined. 

Dropbox is a file-sharing, storage, and collaboration tool that can 
be used by one person or a group. All files are stored using 256-bit 
AES encryption and SSL, which creates a secure tunnel for data 
transfers. Files can be accessed from multiple devices including 
computers, phones, and tablets. Survey respondents said Dropbox 
is easy to use and has a generous storage capacity, helpful when 
sharing files with clients and other firms. While Dropbox can be 
free to use, one of the few cons mentioned in the survey is that the 
free space is minimal. The cost of Dropbox is dependent on the 
number of users and storage space needed. 

When asked about cloud-based collaboration tools, both  
Microsoft SharePoint and Google Docs were popular choices 
among survey participants. 
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Firms use SharePoint to create web sites in order to store, organize, 
share, and access information via a web browser such as Internet 
Explorer, Chrome, or Firefox. The SharePoint web site is typically 
customized based on the firm’s collaboration needs. 

Google Docs is a freeware web-based office suite offered by Google 
within its Google Drive service. It allows users to create and edit 
documents online while collaborating with other users live. Google 
Docs combines the features of Writely and Spreadsheets with a 
presentation technology designed by Tonic Systems. 

Sharing large files is important for many marketing professionals. 
Given the number of options available, it is important to find the 
most effective tool for your firm’s specific needs. 

Social Media
Effective use of social media in our industry continues to be a 
hot topic. Survey results indicate that the number one social 
media platform used by members’ firms is LinkedIn, followed by 
Facebook and Twitter. 

Despite the large number of respondents who reported using social 
media, more than 60% admitted that their firm does not measure 
the return on investment (ROI) in these activities. The lack of mea-
surement is interesting in that more than half of respondents are 
spending one to five hours per week on social media for their firms. 
Those who are tracking ROI are mainly using Google Analytics. 

The effective use of social media also was questioned in the survey, 
and numerous respondents shared stories of new clients gained. 
One respondent said, “… a number of clients researched our firm 
and professionals utilizing all of our social media. A developer  
out of New York City needed an owner’s rep for one of their 
properties in Cincinnati, performed a Google search, found us,  
and researched our social media outlets before calling and engaging 
our services. To date, we have worked [together] on over 10 
projects in the last 24 months.”

Overall, more than 60% of respondents said they have increased 
the amount of time they spend on social media, up 10% from  
last year. 

Conclusion
As mentioned in our general overview and evidenced in the three 
areas discussed above, when it comes to technology applications 
in the marketing realm of the A/E/C industry, the results are all 
over the board. This trend also was prevalent in a variety of other 

survey categories, including lead services, photography services, 
and presentation software. Obviously, every firm has different 
preferences and needs when it comes to hardware and software 
choices, but to see so much disparity in key areas, such as CRM 
and collaboration tools, was surprising; we theorize this could be 
the result of lack of knowledge or too many choices.

In Back to the Future II, Marty and Jennifer go to the future 
to chart a new path for their family that leads to happier 
times for everyone (except Biff, of course). As marketers and 
business developers in an industry that typically lags behind the 
technological curve, we have a chance to chart a new path for the 
professional services industry—a future where we can improve 
upon the “way things are always done,” where we can be like Doc 
and invent the seemingly impossible. We can do this by pushing 
for and adopting the latest marketing technologies in our firms, 
and encouraging our leadership to step away from the tried and 
true and into the unknown. 

With a little bit of effort and courage, we too can define the  
future of technology in our industry—an ending that demands  
an exclamation of “Great Scott!”

The results of the 2013 Technology Survey may be found in the 
Marketing Resource Center on MySMPS, http://bit.ly/1ng08Hc. 
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